The rapid progress and development of information technology has affected the banking industry. The main priority of the Bank is not only about banking but also about services supported by large investments in the field of Information Technology.
Introduction
Today, the rapid development of information technology has affected the banking industry, almost all banks compete to provide the best service for their customer.
Convenience and customer satisfaction are goals for them to be achieved. Innovation for innovation continues, so customers from the bank can feel the facilities provided, with technological advances, their customer no longer need to queue long for do transaction at the Bank.
There are an important needs for business managers and business practitioners to understand how to manage this important organizational function. Managing information systems and technologies that support today's modern business processes is a big challenge for business managers, technology and information staff and business practitioners. So the main priority of the Bank is not only about banking but also about services supported by big investment in Information Technology. Communication devices is one example of technological developments that are currently also used by the banking sector. One of the accesses provided is mobile banking that is easy to use, and real time and for using that applications is very familiar, because now everyone has a mobile phone.
Mobile banking is one manifestation of the advancement of these technological developments, communication devices is one example of technological developments that are currently also used by the banking sector. Nowadays mobility and life demands are getting higher so it makes us to do banking transactions quickly anywhere, advances in information technology have affected the banking industry.
With the aim of improving customer service, mobile banking is one of the services provided by banks to enable customers to transact via mobile phones. This service facility is very helpful to the needs of customers who have mobility and busyness are quite high, in addition to the existence of mobile banking facilities fo customers will feel more effective and efficient.
Mobile banking services open the opportunity to customers to perform banking transactions using mobile devices or Personal Data Assistant (PDA), which currently almost everyone has had it. Thus mobile banking becomes the right choice to be marketed by the Bank to its customers. The banking industry provides mobile banking facilities to increase customer satisfaction.
Service quality is key to customer satisfaction measure. If performance fails to meet customer expectations, customers will be dissatisfied. If performance is in line with customer expectations, then the customer will be satisfied. If performance exceeds customer expectations, then customers will be very satisfied and happy [25] Based on previous research conducted by Lin (2010) When new innovative services such as mobile banking are introduced, customers may be afraid to use them to transact [26] . The emphasis that the main concerns regarding the adoption and use of mobile banking is the concerns of the lack of transaction security, including the lack of SMS encryption (short message service) messages and the fear of customers to distribute personal data. To mitigate these fears there is a need to trust and facilitate business transactions under uncertainty [4] . Kim et al. (2009b) argue that the role of attitudes becomes important in determining the purpose of adoption of new technologies. They added that exclusion would undermine the prediction of intent. So the main question remaining is not whether to include or exclude attitudes, but how to conceptualize them (unidimensional vs. multidimensional).
In the context of mobile banking, customers can establish a knowledge-based belief about whether mobile banking companies (including banks and other financial institutions) have the ability to provide both convenient and convenient banking services (ie competencies), and whether mobile banking companies are willing to provide good services that is, to have virtue) and make a deal in good faith (ie, have integrity)
regarding banking transactions. Customer trust may play an important role in explaining and troubleshooting the application of mobile banking. This perspective has been reinforced by recent studies [8, 16] .
The study emphasizes two things for the first mobile banking is the attribute of innovation that customers need to adopt mobile banking and the two trust factors desired by customers from mobile banking providers to be able to adopt service services. And how these two things affect the attitude of the customer and the value of nasbah to adopt moile banking. So that research can be a reference for mobile banking provider to develop service of service in accordance with attribute of innovation or trust factor required by customer so that customer will adopt mobile banking, and service usage level keep increasing.
Review of the Literature

Mobile banking
Mobile banking can be defined as a mobile commerce application that enables customers connect to bank in virtually any time and any place. It is also defined as pro- 
Innovation attribute
This study focuses on the perceived attributes of innovation and knowledge-based trust as explanatory variables and predictive of behavior and attitude of the early adoption of mobile banking lawyer. All the variables hypothesized in this study are the relationshipbetween the expected nature of customer behavior against mobile banking adoption . H2: Perceived ease of use has a positive effect on attitudes towards adoption (or continue to use) mobile banking.
Good compatibility occurs when there is a balance between individual needs and better technological innovation, because it allows innovation to be interpreted in a better context [23] . So it is possible there is a positive worker between the compatibility due to the balance of individual needs and technological innovation with the interest of using mobile banking, and can be drawn hypothesis as follows: 
Trust in mobile banking
As a fairly new banking application, some may choose not to use mobile banking due to security or privacy issues. His lack of trust is the reason most often complained of by customers [11, 16] .
The most importan future Challenge in online banking transactions is how to give confidence to customers, because the transaction does not have a physical presence and physical place , or face-to-face interaction between bank and customer personnel. To overcome the uncertainty in the amobile transaction environment, trust helps reduce fraud and potential risks and increases the likelihood of customers implementing mobile banking [1] . Previous studies have shown that higher levels of trust are required in the online transaction environment than in face-to-face transactions [7, 18] . The virtues or good deeds of the company are important to believe because they show how far a person is perceived to be concerned with interpersonal concern and care for others, and is willing to do well for reasons other than ego and profit [27] . 
Attitude and behavioral intention
The individual's attitude towards the use of the system is expected to affect the intentions of system usage [15] . 
Research Method
Data collection
For research conducted in Indonesia, precisely in the city of Surabaya. Using primary data by spreading paper-based questionnaires with a total of 93 correspondents , and only 80 questionnaires can be used. This questionnaire is shown to customers of banks that have not used mobile banking services since this study focuses on the attribute of innovation required by customers to adopt mobile banking and the two trust factors desired by customers from mobile banking providers in order to adopt the service. 2,500,000 -5,000,000 9
5,000,000 -10,000,000 32 > 10,000,000 11
Measurements
The questionnaire was developed only for potential mobile banking customers. All research variables were measured by using multiple item scales and adjusted from previous studies with minority changes to fit the mobile banking context.
Scale for the three attributes of innovation attributes (perceived relative advantage, ease of use and compatibility) were measured using items adapted from Lin (2010), namely the perceived relative advantage with three items question, perceived ease of users with threeitems, and perceived compatibility with three items. Items to assess perceived competence, virtue and integrity beliefs are also based on Lin (2010), containing three items for each construct. All items are encoded using a Likert scale using seven points ranging from strongly disagree (1) to strongly agree (7) . At the end of the study will dil ampiran right item questionnaire that is used in this study.
Data Analysis and Results
The model was tested using structural equation modeling (SEM) using SMARTPLS application (version 3. 0) was chosen primarily because of its emphasis on the variance-covariance matrix of the whole and the overall fit models.
Analysis of the measurement model
According Hussein (2015) The first thing to do is to analyze the Outer model, in this case of all variables have composite Reability> 0.7 so it has a high reliability. The expected AVE also has a value of> 0.5, and the third value of Cronbach alpha inherited is> 0.6 for all constructs. Moderate Discriminant Validity is a value of cross loading factor which is useful to know whether the construct has an adequate discriminant that is by comparing the value of loading on the targeted command must be greater than the loading value with the other constructs. 
Inner model testing
This evaluation can be done in 3 ways the first is elihat R 2, Q 2, GoF So the model formed is robust, so hypothesis testing can be done. Hypothesis testing can be seen from t-statistics and probability values. For hypothesis testing the alpha used is 5% and the value of t-statist ik used is 1.96. So the acceptance / rejection criteria are Ha accepted> 1.96. Thus from these results can be drawn that the relative profit value of 3.187 and integrity confidence of 6.724. Only these two have significant influence on customers' attitudes regarding the adoption of Mobile Banking. 
Research Results and Limitations
Research results
This study has contributed to the provision of mobile banking service services related to information required by customers to use the service. With the various advances in technology that exists today, of course the desired customer wants not just transactionkemudahaan, compatibility and compatibility. Because some telecom companies and online sales agencies offer similar functionality to mobile banking. Proven in this research the thing most desired by the customer is a relative profitability that can be offered by the banking and also the integrity belief of the bank itself against customer. Thus the bank can continue to innovate to provide the best service desired by customers, by developing the field of information technology.
Limitations
Limitations experienced are the short time in the collection of primary data conducted in two weeks, and the research is only done on two state-owned banks only. Further research can be done over a longer period of time and with larger research areas.
Addition of variables can also be done in order to refine the research. (c) I believe adopting mobile banking is beneficial to me
